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WORLD TRAVEL, INC. PARTNERS WITH JUNO TO REDEFINE GUEST TRAVEL 

Philadelphia, Pa, July 21, 2025 — World Travel, Inc. is excited to announce a strategic 
partnership with Juno, the all-in-one platform built specifically for guest travel and expense 

management.  

Guest travel was recently reported the #1 pain point for travel managers in the GBTA’s 2025 
Perfect Business Trip Report, ranking higher than travel disruptions and expense reports. 57% 
of travel programs report difficulty booking and coordinating guest trips. These travelers don’t 
have corporate cards, don’t use internal tools, and don’t know the policy—resulting in time-
consuming and manual coordination. 

This collaboration brings a smarter, faster, and more human approach to how our customers 
move their most important guests—candidates, clients, contractors, partners, and VIPs.  

What This Means for Our Customers: 

● Effortless Booking: Guests can book flights and hotels in under two minutes—no 
logins, no confusion, just a guided, intuitive experience. 

● Lightning-Fast Reimbursements: Out-of-pocket expenses are verified and reimbursed 
in under 48 hours, with support for 40+ currencies. 

● 24/7 Human Support: Juno blends automation with real people to provide proactive, 
around-the-clock assistance. 

● One Seamless Journey: From booking to reimbursement, everything happens in one 
place—no juggling tools or chasing receipts. 

● Tailored for Guest Travel: Juno is purpose-built for non-employee travelers, offering 
concierge-level care and clear, guided itineraries. 

“Our customers are often managing travel for people outside their organization—candidates, 
clients, and partners who deserve a smooth, professional experience,” said Ivan Imana, Chief 



Information Officer at World Travel, Inc. “Partnering with Juno allows us to deliver that 
experience at scale, with speed, clarity, and care.” 

Further, the new partnership advances World Travel, Inc.’s capabilities to add even more value 
to key industries, including:  

● Life sciences, where travel for guest healthcare providers is essential to care delivery, 
product development, and product distribution. 

● Higher education, where guest faculty, speakers, and visiting researchers travel 
frequently. 

● Media, sports, and entertainment, where production travel involves hundreds to 

thousands of guests, each with unique needs, preferences, and timelines. 

The partnership is now live and available to all World Travel, Inc. customers. For more 
information, visit www.worldtravelinc.com or contact Barb Barnard, Executive Vice President 
Sales & Marketing, World Travel, Inc. at bbarnard@worldtravelinc.com. 

### 

About World Travel, Inc. 
World Travel, Inc. is redefining business travel with a high-touch, personalized approach that 
blends human expertise with cutting-edge technology. As a 100% employee-owned company, 
World Travel is uniquely committed to maximizing value for its customers through exceptional 
service and continuous innovation. The company provides 24/7 support, advanced travel tools, 
and seamless global solutions designed to meet the evolving demands of corporate travel. 
With AI-driven insights and fintech offerings like WorldVC, World Travel empowers modern 
businesses to manage travel more efficiently, with greater control and strategic insight. For 
more information visit www.worldtravelinc.com. 

About Juno 

Juno is a travel and expense coordination platform eliminating the chaos of complex 
corporate trips. With purpose-built workflows for categories like guest, clinical, university, and 
production travel, Juno helps companies coordinate high-stakes trips with less manual effort, 
fewer errors, and faster turnaround. Juno was founded by the team behind Pana, and is 
backed by Avid Ventures, Madrona, Bungalow Capital, Matchstick Ventures, and other leaders 

in travel and enterprise software. 
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